DKG/Grodan Club®

To DKG/ Grodan Club EANadag kat Kurpou, amnoteAel To epyaleio Opydavwong Twv

apaywywyv 1ou Xpnotuorotouy mipoiovta Grodan Kat CUPPBOUAEUTLKEG AUCELG UdpPOTIOViag
™™g DKG.

Katd katpoug o€ dLAPOPEG TIEPLOXEG OPYAVWVOVTAL OEPLVAPLA — NPEPLOEG OTIOU
avartuooovTal BEuata Tou ATToVTal TNG ETILXELPNMATLKNG ETILKALPOTNTAG, TEXVIKA Bepata
KAl AUOELG 0 KAAALEPYELEG KAl TIPOLOVTA. H TIPWTOTIOPLAKY) QUTH 0pYyAvWwon €XEL
MpwToTopnoeL apouctalovtag Beuata onwg :

Ydporovia o€ veeg KAAALEPYELEG

OAokAnpwpuevn Alaxeipion ExBpwv (IPM)

Xpnon peAloowv BouBivwv (bombus terrestris) yla Tn (pUOLKT YOVLUOTIOINON TwV avBewv
TWV KAAALEPYELWV

TpoTI0L AVAKUKAWGONG

Xpnon Biopadag

Motomoinon npoidvtwy Kat dtadikactwyv kata GLOBALG.A.P & AGRO 2.0

Tunoroinon kat Eprtopia udpoTovIKwY TIPOLOVTwWYV




DKG/Grodan Club®

Branding

Emiong ta teAeutaia 13 xpovia exouv opyavwBei mavw amno 10 ETILXELPNUATLKEG ATIOOTOAEGQ
oc EANGDQ KAl EEWTEPLKO PE OKOTIO TNV avTaAAayn andyewyv KAl EPTIELPLWV.

> e ouvepyaoia pe tnv Grodan £xeL opyavwBel EMLITAEOV KAl Pia NAEKTPOVLKN YwvLa
MPOoBRaoNG (MECW KWALKOU TPOoRacng) o€ MAnpoPopieg KAAALEPYELAG. TEXVIKA apbpa
OXETIKA PUE TN BLAXELPLON TNG Uypaciag, tng Bpeywng, Tn dlaxeiplon TG KAAALEPYELAG, TN
dLaxeipLon Twv eXBpwV Kal acBevELWV KATT €ival EUKOAA TIpooBAactua.
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